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Presenter Notes
Presentation Notes
Hi everyone, my name is Ciara, and this is my e-commerce brand: FinAura.�FinAura is a coastal-inspired home décor brand that focuses on natural materials, calm textures, and ocean-inspired designs.
Our mission is to bring the feeling of the shoreline into everyday spaces through intentional, handcrafted products. 



BRAND IDENTITY
Target Audience:
People who love coastal décor, handmade items, 
ocean-inspired pieces, and warm, inviting home 
styling.

Brand Voice: Calm, warm, coastal, welcoming
Color Palette: Soft neutrals (sand, driftwood, shell 
white) + ocean tones
Typography: Clean serif  + gentle sans-serif  pairing
Visual Style: Natural materials, organic textures, 
minimal, airy, beachy but modern
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Presenter Notes
Presentation Notes
Our target audience is people who love coastal design, natural materials, and slow-made home décor.
The brand voice is warm, intentional, and nature-focused.
Our color palette includes ocean blues, sand neutrals, and warm whites.�The typography is simple and modern, giving a calm, breathable feel.
FinAura’s visual identity is soft, clean, and coastal.�All of these choices work together to create a peaceful, coastal atmosphere — from the logo to the website to the packaging.




PRODUCTS & PACKAGING 
DESIGN
•What We Sell: Handcrafted coastal décor such as 
ornaments, driftwood angels, seashell products, prints, and 
other nature-inspired home items.

•Why: To help people create peaceful, meaningful spaces 
connected to the ocean

How Identity Influences Packaging:
Our branding feels soft, coastal, and natural so our 
packaging uses simple materials, soft colors, and clean 
layouts to create that same peaceful, beach-inspired feeling.

Presenter Notes
Presentation Notes
One of the ways this identity shows up is in our product design.�FinAura products use natural materials like marble, jute, glass, and soy wax.
Because the brand is rooted in nature, our packaging also avoids plastic as much as possible and leans into kraft paper, recycled board, and 100% organic materials.




CUSTOM PACKAGING PIECE

Why This Packaging?

• It adds a personal touch since many items are gifts

• Matches brand colors + fonts

• Makes the unboxing feel warm + coastal

Presenter Notes
Presentation Notes
For packaging, I created a custom mailing box design specifically for this presentation.�The box uses our brand colors, simple line illustrations, and a clean layout to keep everything feeling high-end but still relaxed.
This packaging matters because the unboxing experience is often the customer’s first physical interaction with the brand.�Good packaging helps reinforce the brand identity, makes products feel more premium, and creates a memorable moment.




HOW PACKAGING 
CONNECTS TO THE 
BRAND

How it Reflects Brand Values:

•Natural materials → reflect ocean-inspired themes

•Minimal design → calm, intentional, peaceful

•Soft palette → matches website + products

•Creates a “little moment” for customers when opening their order

Why It Appeals to the Target Audience:
People buying coastal décor love clean, airy aesthetics →
packaging gives them the same feeling as the product.

Presenter Notes
Presentation Notes
I chose this packaging style because it aligns with our values: sustainability, calm design, and craftsmanship.�The materials are recyclable and the graphics are minimal so they don’t distract from the natural feel.
This appeals to our audience because they value quality, simplicity, and products with an organic, coastal aesthetic.




WEBSITE OVERVIEW
Homepage Highlights:

• Light, airy color palette

• Lifestyle photos that feel coastal 

• Clear navigation

Presenter Notes
Presentation Notes
Next is the web design.�Here’s a look at the FinAura homepage mockup.�The goal of the website is to carry the same calming, coastal identity into the digital space.
The homepage uses soft colors, large photography, and clean spacing so the products stand out and the site feels peaceful and easy to navigate.
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How the website design enhances 
shopping:

• Clean layout → easy to browse

• Neutral backgrounds → make 
products stand out

• Simple fonts → readability

• High-quality photos → show 
textures + details

PRODUCT PAGE HIGHLIGHTS

Presenter Notes
Presentation Notes
On the product page, the focus is on showing texture and material.�Since FinAura is built on natural materials, close-up photography and styled product shots help customers feel that quality even online.�The layout stays simple so the product itself is the hero.



UNIFIED BRANDED EXPERIENCE

How the Website + Packaging Match:

• Same fonts, colors, and textures

• Same calm, coastal style

• Product photos + packaging both use natural 
backgrounds

• Everything feels like one cohesive brand world

Presenter Notes
Presentation Notes
Everything on the site — the fonts, the colors, the tone of voice — matches the physical brand elements.�This consistency helps customers trust the brand, recognize it quickly, and feel like they’re experiencing the same identity no matter where they shop.



FULL BRAND EXPERIENCE
• Products use natural coastal materials

• Packaging continues that calm coastal vibe

• Website uses the same colors + voice

• Customer care is warm and personal

• Social media reinforces the same aesthetic: soft tones, ocean-
inspired, calm

• Why This Matters for Designers:
Branding isn’t just one piece — it’s how ALL the pieces fit together 
to create a consistent experience for the customer.
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Presenter Notes
Presentation Notes
When you put it all together — the products, packaging, website, and even social media — FinAura creates one full, unified brand experience.�Every choice connects back to the same goal:�bringing calm, coastal moments into everyday life through natural materials and intentional design.
This is how designers think holistically. We don’t just design one piece — we design a whole experience that feels connected from start to finish.




QUESTIONS OR 
COMMENTS

Presenter Notes
Presentation Notes
Any questions or comments


	FINAURA:�Bringing calm, coastal-inspired décor into everyday spaces through natural textures, soft neutrals, and intentional design.�Created by Ciara Neuman��������2025
	BRAND IDENTITY
	PRODUCTS & PACKAGING DESIGN
	Custom Packaging Piece
	How Packaging Connects to the Brand
	Website Overview
	Product Page Highlights
	Unified Branded Experience
	Full Brand Experience
	QUESTIONS OR COMMENTS

